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Purpose
This policy provides guidelines for the use of social media and public communications by Holon Foundation representatives. It protects the organization's reputation, ensures consistent messaging, and respects individual expression.
Official Communications
1. Only authorized personnel may post on Holon Foundation's official social media accounts or issue public statements on behalf of the organization.
1. The Executive Director or their designee is the primary spokesperson for media inquiries.
1. Board members should refer media inquiries to the Executive Director unless specifically authorized to respond.
1. All press releases, official statements, and marketing materials require Executive Director approval before distribution.
Personal Social Media Use
When board members, staff, or volunteers use personal social media:
1. Clearly distinguish personal opinions from organizational positions (e.g., "Views are my own, not those of Holon Foundation")
1. Do not disclose confidential or non-public organizational information
1. Do not engage in public disputes or negative commentary about the organization, its leadership, or its programs
1. Be mindful that personal posts may be perceived as representing the organization
1. Report any negative or misleading social media content about Holon Foundation to the Executive Director
Content Guidelines
1. All official content should reflect the Foundation's values of stewardship, integrity, respect, and inclusion
1. Obtain appropriate permissions before posting photos or content featuring identifiable individuals
1. Respect copyright and intellectual property rights
1. Do not engage with trolls or hostile commenters; escalate to leadership if needed
1. Maintain a positive, educational, and mission-focused tone
Crisis Communications
In the event of a public relations crisis or negative media attention:
1. All public comment is suspended until the Board Chair and Executive Director coordinate a response.
1. Board members and staff refrain from individual public comment about the matter.
1. A designated spokesperson delivers all official statements.
1. Internal stakeholders are briefed before or simultaneously with public communication.
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